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The function of values, norms, and culture in constructing the mentality,
identity, and behavior of societies has led to the role of such matters as soft
power in public diplomacy being considered by scholars in the field of
foreign policy. In the meantime, hijab, as a prominent symbol of Islamic
discourse, has been able to play a special role in producing discursive soft
power in the international arena in the past few decades to such an extent that
it has led to a serious reaction from the great powers in confronting and
marginalizing its supportors. This fact indicates the capacity of hijab as a
cultural element and an effective tool for promoting soft power and the goals
of public diplomacy of Islamic discourse. In response to the question of how
the Islamic hijab strengthens public diplomacy and the soft power of Islamic
discourse in the international system, this article examines the idea that the
Islamic hijab, as a discursive symbol and communication medium, through
identity formation, nonverbal communication, and collective action, expands
the discursive system against competing discourses, thereby strengthening
public diplomacy and the soft power of Islamic discourse. Rereading the
capacity of the hijab in institutionalizing cultural values of discourse,
promoting soft power, and strengthening public diplomacy is one of the most
important achievements of this article. The research method is qualitative and
explanatory, using documentary data.
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Introduction
This study examines the Islamic hijab as a cultural, social, Islamic, and political norm
and symbol that can attract the attention of audiences as a discursive manifestation. It
serves as a tool for maintaining political-discursive independence through soft power,
without resorting to force. The aim of this research is to explore the hijab as an important
cultural value, highlighting its influence and role as a clear example of the role of culture
in soft power. The research question is: How does the Islamic hijab strengthen public
diplomacy and the soft power of Islamic discourse in the international system? The
hypothesis is that the Islamic hijab, as a discursive symbol, strengthens the discursive
system through non-verbal communication and collective action, thereby enhancing
public diplomacy and the soft power of Islamic discourse. Revisiting the potential of the
hijab in institutionalizing cultural and discursive values, promoting soft power, and
strengthening public diplomacy are among the most significant achievements of this
study.

Methodology
This research seeks to address the role of a non-material and religious component in
international politics, specifically how the hijab contributes to the production of soft
power and public diplomacy. The study adopts a descriptive and explanatory approach,
using qualitative methods to collect and analyze data. Secondary and tertiary sources
were utilized through library research. The study begins by examining constructivism and
soft power theories to establish a theoretical and conceptual framework for understanding
the influence of the hijab. Next, the nature of the hijab and its role in creating collective
action are explored. Finally, the study investigates the impact of the hijab on the creation
of soft power and its role in public diplomacy and the strengthening of Islamic discourse.

Discussion
The hijab itself is an official discourse that seeks to counter anti-discourses. As an
element formed within the context of discourse, the hijab is an independent and
constructed phenomenon that can produce a discourse based on non-nationalistic and
religious identity, with religion as its central signifier. This can be observed during the
first Pahlavi era and the resistance against the mandatory unveiling. The hijab can also
counter rival discourses that view it as oppressive, backward, and traditional, making it a
symbol for opposing competing discourses. It is important to note that various and
opposing discourses have been designed and produced around the issue of women's
clothing and the hijab. Therefore, turning the hijab itself into a discourse and
transcending its religious boundaries is crucial.
Various cultural policies exist to create and implement the culture of the hijab and turn it
into a discourse. The hijab, through its subjectification, can bring the issue of women's
clothing into discourse, which is one of the most important examples of Islamic discourse
and plays a role in shaping and repairing culture.
In other words, the hijab can use social, cultural, and religious elements to produce the
desired subjects for discourse formation and organize social relations through this
subjectification, moving beyond a passive framework. Moralization, aesthetics,
appropriate clothing, and the recognition of inappropriate clothing and its effects are
ways in which the discourse of the hijab is formed.
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Symbols play a significant role in the application of public diplomacy, and the hijab, as a
form of clothing with a symbolic nature, has the ability to influence politics and
strengthen the public diplomacy of Islamic discourse.

Conclusion
The examination of the nature of the hijab shows that it, as a discursive symbol, can
function as a very strong discourse, leading to collective action. All of this operates on
the scale of the strongest form of power, namely the fourth and macro level of power, and
promotes discourse. Therefore, the influence and role of the hijab cannot be reduced to a
minor religious duty or a cultural issue. The symbolic and media power of the hijab can
neutralize limitations, misrepresentations, and false portrayals of Islam. Its innate nature
makes it attractive, persuasive, and capable of gaining support from rival societies. The
characteristic of the hijab in collective action, social solidarity based on religious
commonalities, identity formation or persuasion, and the preservation of values and
beliefs, creates a rule-based and meaningful discourse with internal coherence.
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