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ABSTRACT

The purpose of this research was to design a match day revenue generation
model for Iran's premier football league clubs, emphasizing the role of the
media. This study employed a descriptive-survey approach for its practical
purpose and utilized a mixed-method design for data collection. The thematic
analysis method was applied in the qualitative section, while the structural
equation modeling method was used in the quantitative section. In the
qualitative part, participants included two categories: human resources
(professors, managers, specialists, etc.) and information sources (books, articles,
documents, media, etc.). Sampling was conducted sufficiently and through a
judgment method until theoretical saturation was reached, resulting in 16
participants. In the quantitative segment, the statistical population comprised all
managers and officials of the media departments of Iranian football clubs,
including teams in both the professional league and the first division, totaling 68
individuals. The research tools in the qualitative part included a systematic
literature review and structured exploratory interviews. In the quantitative part, a
questionnaire derived from the qualitative findings was utilized, consisting of 25
questions. Based on the extracted conceptual framework, 25 conceptual codes
were identified during open coding. Axial coding revealed five axial codes:
educational, pathology, information, ticket sales, and advertising. In selective
coding, it was determined that educational factors influence information,
pathology, ticket sales, and advertising, while information and advertising
factors affect ticket sales. In the quantitative analysis, relationships were
established, showing that advertising had a significant impact on ticket sales
(2.779), information influenced ticket sales (4.003), training affected advertising
(3.834), and ticket sales (12.858). Furthermore, information (6.699) and
pathology (8.887) also showed values greater than 1.96, confirming their
significance.Given the prominent role of various media in developing revenue
generation for sports clubs, addressing the associated challenges should be a
primary goal of media development programs. It is recommended that different
media outlets leverage the results of this research.
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Extended Abstract

Introduction

The revenue-generating role of clubs as part of
the marketing mix in creating financial sponsors,
improving brand image, increasing goodwill and
the growing position of a brand over the past
decade is undeniable. Examples of income
generation can be seen in sports, culture, art and
entertainment with large investments in financial
support of events with large budgets. Nufar
(2016) highlighted the use of income generation
model as a marketing tool in international events
by companies to create a positive image transfer
from the sports event to the brand or company.
This transfer process takes place in an attractive
sports environment, which can be achieved at a
high international level by using the multiple
influence of mass media. Despite the
considerable financial resources that are received
for the right to participate in competitions,
especially for major events such as the FIFA
World Cup and the Olympics, global brands
continue to sponsor sports events and sports
team uniforms.

Methods

In terms of practical purpose, the current
research was descriptive-survey based on the
method of data collection, which was mixed
based on the research approach. The theme
analysis method was used in the qualitative part
and the structural equation modeling method was
used in the quantitative part. In the qualitative
part, the human sample included university
professors, football federation managers, media
specialists active in the field of football (with
more than 10 years of experience) and football
club managers with masters and doctoral
degrees. The information sources included
scientific, documentary and library sources. The
statistical sample was estimated and sampled on
the basis of reaching theoretical saturation in the
form of a judgmental method on individuals and
a targeted method for information sources (16
people). The research tools included a systematic
library study and an exploratory (semi-
structured) interview. The basis of selecting the
sample of the qualitative part was that the
selected people and information could help in the
formation of the theory and reproducibility of the
findings. In the quantitative part, the statistical
population included all the managers and

officials of the media department of Iranian
football clubs (present teams in the professional
league and first division) that were considered in
full (68 people). Descriptive statistics and
inferential statistics were used. In the descriptive
statistics section, frequency and frequency
percentage were used to express the
demographic characteristics of the research. Of
skewness and skewness indices in order to check
the data distribution (normal or non-normal) and
to check and answer the research questions and
draw and compile the measurement model and
structural model using SPSS version 24 and
Smart PLS version 0/ 4 were used.

Results

The findings of the research include a coding
framework of the components and the resulting
conceptual model. The extracted conceptual
framework consists of five main categories (core
codes). The fit indices indicated that the value of
Cronbach's alpha and the combined reliability of
the variables in all components are higher than
0.7, demonstrating appropriate reliability for the
model. Additionally, the results revealed that the
convergent validity for all components exceeded
the standard level of 0.5, indicating the
suitability of the convergent validity rate.
Divergent validity was also examined and
confirmed through a component-by-component
matrix. All factor loadings related to the research
components are above 0.4, further affirming the
appropriateness of this criterion. Based on the
extracted conceptual framework, 25 conceptual
codes were identified during open coding. In
axial coding, five axial codes were established:
educational, pathology, information, ticket sales,
and advertising. Selective coding revealed that
educational ~ factors  impact information,
pathology, ticket sales, and advertising, while
both information and advertising factors
influence ticket sales. In the quantitative
analysis, it was determined that the relationships
between advertising and ticket sales (2.779),
information and ticket sales (4.003), training and
advertising (3.834), ticket sales (12.858),
information (6.699), and pathology (8.887) were
all greater than 1.96, thus confirming their
significance. Considering the prominent role of
various media in developing revenue generation
for sports clubs, addressing the challenges
related to this role should be a primary goal of
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media  development  programs. It s
recommended that various media outlets
leverage the findings of this research.

Conclusion

According to the results of this research, which
examines the design of the income generation
model in Iran's premier football league clubs
with an emphasis on the role of the media, it can
be concluded that implementing the discussed
factors is influential in enhancing revenue
generation in these clubs. These insights can be
utilized in the policies and actions of the
respective  stakeholders. Moreover, sports
managers should place greater emphasis on
providing proper education and training
regarding club ownership. Additionally, given
the importance of advertising as a key element of
the marketing mix in revenue generation for
clubs, it is essential to promote sports clubs
through various channels, such as national media
and social networks. This advertising should be
executed correctly and appropriately to ensure
that it generates short-term income while also
being effective in the long term. Furthermore,
attractive and informative advertisements, along

with the provision of suitable spaces equipped
with modern and high-quality facilities, will help
attract more customers and encourage them to
utilize the services offered by the sports clubs.

KEYWORDS
Income Generation, Media,
Competition.
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Figure 1. The conceptual model of the research extracted from the process of coding and matching with the basics and background of the research
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